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Interview with May King Tsang Transcript 
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GL: Good morning, May King! I hope you’re well.  
 
MKT: Very well. 
 
GL: Thank you so much for joining me on what I hope is the first of many interviews 
on the Timepieces History Podcast - this is very exciting for me, because what this 
podcast is all about is, is both for people who love history and people who work in 
the heritage industry; so they can learn a little bit more about different things that 
they can do in terms of marketing and promotion. 
 
I thought you'd be the ideal person to come on. So I've seen you work your magic at 
conferences around the country, and you were amazing. But for anybody listening 
who doesn't know what FOMO is, could you explain that for me, please, and tell us 
how you go about creating FOMO? 
 
MKT: Well, first of all, thanks for inviting me to be on the podcast. I'm so excited. And 
yes, I was giggling away your wonderful words about me. So, I am the FOMO 
creator and FOMO means the fear of missing out.  
 
What I do is help to bridge the gap between social media and PR. And I do this by 
creating lots of live social media, videos, photographs, interviews, all live, at an event 
for my clients on the platforms that they need visibility on.  
 
Whether it's twitter, Facebook, Facebook Live, Instagram Live, Instagram Stories, 
LinkedIn, I can do all of that. And that's what a FOMO creator does. I create so much 
buzz and excitement live at the event, other people who didn't make that event are 
watching on social media, and they look at all the content and think, “oh my gosh, I 
need to get to this next year. Sounds amazing”. That's what I do. 
 
GL: So you're doing all this on your phone. Do your thumbs ever get tired? 
 
MKT: Yeah, I do get a bit of RSI! Actually no. I actually did three conferences in the 
space of I think it was 10 days or something like that. And I was tweeting and I was 
Instagramming, creating LinkedIn posts, and doing interviews as well.  
 
And I wasn't very well either. I have to admit, I was surprised, I didn’t get RSI after 
those events. I think my fingers and thumbs are used to me being on the phone all 
the time.  
 
GL: That's good, because I've seen you in action and your hands are just a blur as 
you flip across your screen, so I think if it was me my hands would drop off. I'm 
impressed with how you do it! 
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You said you did three conferences pretty much back to back. IS FOMO something 
that works in any industry? Could it work in heritage for people who are organising 
history-related conferences or people who work in marketing and events and 
promote events at stately homes, museums and galleries and things like that? Is that 
something they could do? 
 
MKT: Oh, absolutely. It's not just exclusive to events, conferences, festivals, and 
workshops. It's for anyone who has a business or anyone who has a story to tell. 
And of course, a stately home has a story to tell; they have history to tell, right?  
 
And especially in terms of lockdown, how else can we gain access to a stately home, 
or to a museum or to a library? We can do it virtually. I saw a website that showed, 
images of stately homes or museums. 
 
It enables the viewer to actually feel as if they are there, and that's what FOMO is all 
about. You feel that you're there, but you're actually missing out, so therefore you 
need to sign up.  
 
Stately homes can definitely think about that – is there someone who can walk 
around and explain their history? How it came to be built, who it was owned by, 
some of the art pieces, some of their most prized possessions? Are there any people 
that still live in a stately home that has come down through generations? 
 
There's so much content that can be created that really shows people about the 
stately home, museum or, or whatever. It’s about bridging the gap between social 
media and PR and selling without selling 
 
You're showing the wonders of the museum or the stately home, and you're sharing 
it with a view of hoping that the viewers will think, “You know what, I need to go and 
see this place myself.” 
 
GL: That's exactly what content marketing is, isn't it? It's about thinking about your 
audience and what they want rather than what you as the conference organiser or 
the state home owner wants. 
 
At the end of the day, you can have a lovely house or a lovely conference, but it's the 
people who matter the most, and you need to respond to them. Obviously, FOMO 
creating is showing people, what, what they're missing out on and what they could 
be experiencing. So that's really important, I think. 
 
MKT: Yeah, absolutely. And I think that, as business owners, or owners or stately 
homes or as curators of museums, we need to remember that some of the things 
that we think are boring, are completely new to viewers.  
 
We need to remember that. So, when you're creating FOMO when you're thinking 
about what can I put on social media right now? It is the seemingly mundane stuff 
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that we find exciting. I mean, we are incredibly nosy as a species. That's why there is 
a programme where we're watching people watching TV. Because we're incredibly 
nosy.  
 
Give people that information or the little facts and figures that we have seen day in 
day out that we might think are boring; but think of your viewers and your listeners, 
who’ve never seen it before, or may find it fascinating. 
 
Show people behind the scenes, talk to people that have lived and breathed and 
experienced what you’re experiencing. Explain the stately home in simplest terms - 
there may be some things that you think are really easy and obvious, but they may 
not be for first timer.  
 
Those are the kinds of things that you can really get excited about. And of course, if 
you're passionate about the museum, the stately home and you talk about it 
passionately - just like you do Gudrun, you talk passionately about history - the 
people, the listeners, the viewers the watchers  are going to get excited by your 
passion and then they'll want to know more. And again, that's where the FOMO 
creating starts. 
 
GL: That's really exciting and now I've got FOMO from not being able to visit any 
museums!  
 
So apart from FOMOing, you used to run a tea business didn't you? Can you tell us 
a little bit about that, cos I’m a big fan of tea! 
 
MKT: Yes. I’m on all the socials as May King Tea. At the beginning of the podcast, 
you mentioned that my name is May King, and I used to run a tea business. I'm 
currently pausing at the moment, but I do want to go back into it and I am one of the 
top 50 recommended speakers of tea.  
 
But like any business owner, when you have a qualification or an accolade, you can't 
just shout about it, you need to prove it. So, in my tea business, I would take all the 
information that I've acquired about tea, and I share it, on Twitter, Facebook, 
LinkedIn and Instagram. 
 
I share my love for tea, I'll taste different teas. People will ask me what kinds of teas 
can they have and what would go well with a particular meal or with a dessert, or 
what kind of teas to sell. 
 
I would give a lot of advice and share my knowledge and help people answer their 
questions about tea. As well as selling tea back then, I love working with other 
people, so I did that. 
 
I've worked with a global artist who’s Chinese and based in New York, was 
responsible for the opening and closing Beijing Olympics. We can talk about this 
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later on, I performed the Chinese tea ceremony as part of the exhibition, he 
produced artwork for, for the Gallery of Modern Art in Brisbane. That was incredible.  
 
I've worked with award-winning chefs, and there was one particular chef who 
appeared on Master Chef in Australia, who was one of the judges, and we created a 
six-course degustation that were all desserts. I matched tea with all of the different 
desserts. 
 
I worked with another chef and we created a seven-course degustation and these 
were amuse bouche all the way through to the main meal, and again, I picked out 
some of the flavours from the foods and matched the tea to them. 
 
I had a horrible job, Gudrun. I'm sure you can feel my pain when the chef had to 
cook these various things so that I could try them.  
 
GL: How awful for you!  
 
MKT: I know! It was horrible! 
 
GL: Drinking tea and eating lovely food? Awful! 
 
MKT: It was so much fun; I loved it. Last year, and I’d love to do it again, was 
launching four tea-infused beers. We had them in a pub and launched it, and that 
was incredible. I would like to do that again. There's lots of things that are lots of fun 
stuff that I did while selling tea as well. 
 
GL: That’s brilliant. There’s lots of scope. And now I’ve got FOMO from not being 
involved in Master Chef or with award-winning chefs because I like food and I like 
tea. It sounds like a match made in heaven. 
 
MKT: Me too! I love food and I love my tea as well. 
 
GL: Before we wander down that path, and one of the reasons I've invited you on is 
because in episode seven of season one of the podcast, we looked at afternoon tea, 
which is a great British institution, and something that I enjoy!  
 
I was looking particularly at the brew itself, because obviously, tea, like so many 
things, actually, that I found out while I was doing my blog series, a lot of things 
come out of China, and there's a lot of heritage around that.  
 
I'm curious to know about some of that heritage and those traditions such as the tea 
ceremony that you mentioned. Can you tell us a little bit about that? Who it’s 
performed for and what the reasons and the meaning behind that is? 
 
MKT: The concept of the afternoon tea is not completely different to the tea 
ceremonies that are experienced around the world. When afternoon tea was 
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invented it was designed for ladies what lunch. They wanted to hang out with each 
other, chat, gossip and take their time, and they were a little bit hungry as well. 
 
Back in the 1600s, there was lunchtime, where there was food, and then there was 
dinner, which is about seven o'clock, so of course people were getting a little bit 
peckish, and that's where the whole idea of afternoon tea came from. And it was a 
middle class, upper middle-class institution, and not to be confused with high tea, 
which was amongst the working classes.  
 
The whole idea of taking time, hanging out with friends, talking and so on, is really 
reminiscent in the Chinese tea ceremony or the Japanese tea ceremony. The 
Japanese tea ceremony is probably the most famous of all. 
 
But that was actually taken from the initial Chinese tea ceremony A Japanese priest 
took what he saw in in China and brought it over to Japan and made it his own. The 
Chinese ceremony is a lot less formal than the Japanese version, but the whole idea 
behind it is really about taking time for yourself, or taking time with a group of friends 
or family and really appreciating the tea.  
 
In the 1600s in the UK, where they had afternoon tea, it was really designed for 
women to get together, but they did appreciate the tea, because it was expensive. 
They would show it off in their silver caddies, bring in sugar with silver tongs and all 
the rest of it. 
 
The ceremony in China and Japan is very similar. It wasn't designed as a piece to 
show off, but it was an opportunity for us to really appreciate the making of the tea. 
Watching the making of the tea is actually a ceremony itself. 
 
You are watching it being performed by tea master, and made for you, you 
appreciate it and are awakening all the senses by smelling the tea, looking at the tea 
leaves, appreciating the tea itself, taking a sip of it.  
 
In the case of the Japanese tea ceremony, you would have a sweet dessert that 
goes with it as well which you would nibble on. Then you will pass the bowl to your 
friends. 
 
They will turn the bowl around so that they can sip from it. It's really a wonderful way 
of actually sitting down, taking time for yourself and appreciating what's out in front of 
you.  
 
Now the Chinese tea ceremony is slightly different, and a lot less formal, but I still felt 
that it was like watching a Japanese play - like a plane without subtitles or a foreign 
film without subtitles.  
 
People are watching it but have no idea what's going on. When I performed Chinese 
tea ceremony, I watched a lot on TV and was a part of a tea ceremony during my 
research for my business. 
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I realised that - being a Brit, I love my tea, and being Chinese, I love my tea - a lot of 
people were complaining to me about how they went to China, or they went to 
Japan, and they paid to go to the tea ceremony and they got absolutely ripped off 
because they got a thimble of tea. 
 
I couldn't understand why they were getting confused because I thought well, you're 
supposed to be appreciating the way that it's being made for you. Then I realised it's 
because our British ceremony of making tea has disappeared. 
 
Back in the 50s, we used to make tea in a pot, we used to bring the cake and 
biscuits. We used to hang out, talk, and the tea was brought in on a tray, and with 
the invention of tea bags and the convenience of bringing in shop-bought snacks, it’s 
changed. 
 
We watch the television, pop and put the kettle on, go and watch TV again until we 
hear the kettle’s boiled, go and make the tea as quick as we can while the adverts 
are on. We rush back in and bring the tea out to everyone and then carry on 
watching TV. 
 
MKT: The whole ceremony has been lost. So, the process of the tea being made for 
you, that's why there was a conflict between Western tourists who went to Japanese 
tea ceremonies or Chinese tea ceremonies.  
 
They were waiting patiently for the tea to be made, because what they didn't realise 
was actually it’s the ceremony, the lead-up just as much as the tea itself. And the 
reason you don’t get a mug full is because the tea is very special, and you’re 
supposed to awaken the senses by appreciating what has been made in front of you. 
If you have a little bit, you’re not gulping. 
 
GL: You’re not dunking your digestive or your rich tea into it! 
 
MKT: Exactly right. I realised then that I would like to bring my two cultures and 
upbringings together. I performed my Chinese tea ceremony, but I actually walked 
people through the process. I was kind of like giving subtitles to the ceremony to help 
people appreciate it even more. 
 
And explain little things like this, such as how the British tea ceremony has been lost 
now, but he Chinese and Japanese tea ceremonies and the process of making tea is 
still there. 
 
I’ll explain why there aren’t any biscuits, why there isn't any milk and why we are 
looking at tea leaves. And I'll explain any questions that they may have about tea 
because there are lots of different questions that I get. During the ceremony I like to 
answer all of those. 
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GL: My next my next question was going to be about misconceptions, but I think 
you've answered that. You’ve said that in Britain, we're used to having a chipped 
mug with a biscuit, slurping it down and slopping it all over themselves. There's a 
place for that, but you’ve talked about experiencing and appreciating things. So, I 
think you've answered that question. Unless you think there's anything else? 
 
MKT: Like you said, there’s definitely a place for a builder’s brew. I don’t mind a 
Yorkshire Tea (other brands are available!) I don’t mind a builder's brew every now 
and again, I really don't. 
 
Sometimes I just need something where a teaspoon can stand up in its cup, 
sometimes I use tea bags and sometimes I use loose-leaf tea. Today I'm actually a 
little bit greedy, because I've got a bit of both! 
 
I've got a Brazilian tea which is loose-leaf and I've also got an oolong tea, which is 
actually in a tea bag, funnily enough. I'll probably go for Yorkshire or another brand 
later this afternoon with a with a biscuit. 
 
GL: That sounds that sounds great. My final question is just a bit of fun, because this 
is a history podcast. My question is, if you could spend a day in history, when would 
it be or which person from history would you like to meet? 
 
MKT: Wowsas! You know, that was such a difficult question because there's so 
many people that I admire. For example, Boadicea. I mean, wasn't she amazing! 
She was badass.  
 
GL: She's my goddaughter's hero – she’s obsessed with her.  
 
MKT: She is amazing! And Queen Anne, who helped to bring Wales and Scotland 
and England together? She was made famous by Olivia Coleman in ‘The Favourite.’ 
 
GL: Oh yeah, ‘The Favourite.’ That was Queen Anne, wasn’t it? 
 
MKT: She was an incredible woman, and then, I should actually do my homework 
but when I was growing up, I used to watch a lot of Chinese TV, and there are lots of 
historical programmes that I grew up with. 
 
There was this one female royal, who was an absolute badass as well and I should 
know her name. I’ll research her and then I'll give you the name for the show notes. 
She was manipulative, but my God, she was amazing. There were loads of Chinese 
films and series that was done about her. 
 
I have high hopes that one day, Hollywood might pick her up because she was very 
manipulative and protective of her son, but she got what she wanted in order to unite 
China together.  
 
GL: Was she an empress? 

https://gudrunlauret.com/category/podcast/


 
 

 
https://gudrunlauret.com/category/podcast/ 

 
 

 
MKT: Yes. She was amazing, absolutely amazing. You often get female leaders and 
a lot of Hollywood films tend to make them honey traps, using their sexuality for stuff 
and not all of them are like that. The majority of them are not like that 
 
They don't try to act dumb to get somewhere, they're actually bloody clever. Like 
Marilyn Monroe she is perceived to be a not very bright woman but she was really 
bright. 
 
GL: As a complete aside, did you see the story about her yesterday? Ella Fitzgerald 
wanted to perform at a particular club, and they said ‘You're a bit on the larger side 
and you're not white.’ 
 
Marilyn Monroe got wind of this and say and rang the club and said ‘Look, put her on 
and I will come and sit in the front row every single night that she performs. The 
publicity you'll get because I'm there. But in actual fact, you're gonna get a cracking 
performer who’s going to work her socks off for you’. 
 
I thought that was interesting, because people think, ‘Oh, you know, she was just this 
big ditzy blonde with boobies.’ But at that point in time, that's quite a significant 
statement to be making, isn't it?  
 
MKT: Absolutely. It was wonderful. I did see that and I've heard that story before. 
And Ella Fitzgerald did say that she owes Marilyn Monroe everything, because from 
that day onward, she never had to perform in small clubs ever again. She then came 
through the front door as a performer, not the back doors as a coloured artist. 
 
Marilyn Monroe was an incredible, incredible woman. Actually, I would have loved to 
have met her too. All of my historical figures happen to be female, and they're all 
badass in their own way and all incredible. 
 
GL: Yeah, and I think we could do with more badass females.  
 
MKT: Like you! 
 
GL: And you, the FOMO creator. 
 
Brilliant. Well, I think that's everything. So my proper final question has to be, where 
can listeners find out more about May King Fomo? 
 
MKT: Do please follow me on all the socials as Mayking Tea. I have a YouTube 
channel called FOMO Creator, and there is a video that that gives you ideas on what 
FOMO is, steps to creating FOMO and eight different FOMO ideas for your business 
or event, whether you’re an organiser, sponsor or speaker. 
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